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Nationality & languages 

Nationality: French 

English: fluent 

 

Education 

2000: Habilitation in Management Research Supervisory Activities (HDR), University Pierre 
Mendes France, Grenoble.  
1996: Ph.D. in Management Sciences, Lyon University (topic: Contribution to the study on 
entrepreneurial behaviours of French engineers)  
1992: Master of Science in Management Research, EMLYON Business School and University 
Jean Moulin, Lyon  
1992: Degree of European Engineer 
1989: Master of Science in Management, University Jean Moulin, Lyon 
1981: Master of Science in Technology (CESI, Lyon – French Engineering School)  
 

Academic appointments 

2022 – until now: Professor, IDRAC Business School, Lyon 
2022 – until now: Visiting Professor at Turku School of Economics, University of Turku, Italy 
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2021 – until now: Chair of the Strategic and Prospective Committee at IFAG, School of 
Management and Entrepreneurship, France  
2020 – until now: CREA, University of Cagliari, Italy  
2015-2020: EM Lyon Business School – Distinguished Professor of Entrepreneurship and Head 
of the Entrepreneurship Research Centre  
2004-2015: EM Lyon Business School – Professor of entrepreneurship and Head of the 
Entrepreneurship Research Centre  
2012-2017: Visiting Professor at Ecole Hôtelière de Lausanne (Switzerland)  
2004 - 2010: Visiting professor and Head of the Entrepreneurship Chair at the Solvay Brussels 
School of Economics and Management Université Libre de Brusselles (Belgium)  
Since 2002 until now: CERAG Research Unit of Social Sciences University of Grenoble and 
C.N.R.S., France, Director of Research  
2000-2004: ESISAR- Engineering School of Valence and INP Grenoble (French technological 
university), France - Associate Professor in Management Sciences; Director of the Research 
Unit Entrepreneurship and Process of Innovation  
1991-1999: Groupe ESC Lyon - Professor of entrepreneurship and strategic management and 
Deputy Director of the Entrepreneurship Centre (1992-1994)  
1991-1995: Saint-Etienne Business School, France, Professor, Head of the Business Policy and 
Strategy Department.  
 

Courses taught at IDRAC Business School 

2022-2023: Introduction to Entrepreneurship                   PGE1 (Lyon campus) 

                   : Corporate Entrepreneurship Bachelor (Lyon campus) 

                   : New Venture Creation and Growth Bachelor (Lyon campus) 

                   : Family Entrepreneurship Bachelor (Lyon campus) 

  

Visiting 

2005 and 2008: Guest professor at HEC Montréal 
2006 – 2008: Guest professor at Université Catholique de Louvain (Belgium)  
2006 - 2011: Guest professor at the University of Sfax (Tunisia) 
2008 - 2010: Guest professor at the University of Sousse (Tunisia) 
2010: Guest professor at the University of Tunis (Tunisia) 
2012 – 2013: Visiting Professor at Ecole Hôtelière de Lausanne (Switzerland)  
2013 – 2014: Visiting Professor at Ecole Hôtelière de Lausanne (Switzerland)  
2014 - 2015: Visiting Professor at Ecole Hôtelière de Lausanne (Switzerland)  
2015 – 2016: Visiting Professor at Ecole Hôtelière de Lausanne (Switzerland)  
2015 – 2016: Visiting Professor at the University of Cagliari (Italy) 
2016 – 2017: Visiting Professor at Ecole Hôtelière de Lausanne (Switzerland)  
2016 – 2017: Visiting Professor at the University of Padoue (Italy) 
2017 – 2018: Visiting Professor at the University of Dortmund (Germany)  
2018 - 2019: Visiting Professor at the University of Seville (Spain)  
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Membership of academic association/networks 

Academy of Management, Entrepreneurship Division (Past President), Management Education 

Division 

Académie de l’Entrepreneuriat et de l’innovation (Président d’honneur) 

 

Professional experience 

1981-1991: Entrepreneur and CEO of young technological companies  
 

Main Research Interests 

Entrepreneurship Education  

Learning theories, entrepreneurial learning and pedagogy: ontological and didactical issues 
Evaluation of the impact of training upon intention, attitudes, perceptions and behaviours 
Critical studies of entrepreneurship education 
Applying Paulo Freire’s education model in the field of sustainable entrepreneurship  

Entrepreneurial Processes  

Study of entrepreneurial behaviour of engineers and scientists  
Study of the phases and dynamics of the company creation process: initiation, engagement, 
survival/development  
Risk perception and management in company creation  

Corporate Entrepreneurship  

The effects of different cultural levels (national, industrial/skills, organisational) upon the 
entrepreneurial orientation of companies  
The genealogy of the concept of entrepreneurial orientation  
Entrepreneurial orientation/performance relations in different contexts  
Study of the entrepreneurial dynamics of companies  

Evaluation of policies, facilities and systems  

Public policy for the creation/acquisition of companies 
Facilities and accompanying networks for those with projects for the creation/acquisition of 
companies  
Entrepreneurial training plan in the context of major companies  
Social entrepreneurship, Necessity entrepreneurship  
Entrepreneurial ecosystems and Entrepreneurial universities  

 



 

4 

Family Entrepreneurship  

Education and teaching in the field 
Entrepreneurship in family businesses 
Role and impact of families in entrepreneurship  

Critical Studies in Entrepreneurship  

Effects and counter effects of entrepreneurship education 
Dark sides of entrepreneurship 
Costs and benefits of public policies in the fields of entrepreneurship and small business 
 

Intellectual contribution 

1. Articles in refereed journals (peer-reviewed) 

2. Klapper R., Fayolle A. (2023). A transformational learning framework for 

sustainable entrepreneurship education: The power of Paulo Freire’s educational 

model. International Journal of Management Education, 21(1) 

3. Pelly D., Fayolle A. (2022). What Marquis de Sade’s literary critique can teach us 

about entrepreneurship? Discourses on Culture, DOI 10.2478/doc-2022-0003. 

4. Iglesias-Sanchez P., Fayolle A., Jambrino-Maldonado C., de las Heras-Pedrosa C. 

(2022). Open innovation for entrepreneurial opportunities : how can stakeholder 

involvement foster new products in science and technology-based start-ups? 

Heliyon, doi.org/10.1016/j.heliyon.2022.e11897. 

5. Fayolle A, Verzat C. (2022). Entrepreneurial Education: What are the challenges 

for teaching and research in the light of crises and digitalization? Revue de 

l’Entrepreneuriat,  

6. Loi M., Fayolle A. (2022). Rethinking and reconceptualising entrepreneurship 

education a legacy from Alistair Anderson. Entrepreneurship & Regional 

Development, DOI: 10.1080/08985626.2022.2072001  

7. Tessier-Dargent C., Fayolle A. (2022). The social dimension of necessity 

entrepreneurship. International Journal of Entrepreneurship and Small Business, 

45(3), 376-395. 

8. Riviezzo A., Landström H., Linan F., Fayolle A. (2022). Editorial. International 

Journal of Entrepreneurship and Small Business, 45(2), 119-125.  

9. Fayolle A. (2021). Mike Wright: A communitarian entrepreneurship scholar. 

Revue de l’Entrepreneuriat. DOI 10.3917/entre1.pr.0033 

10. Loi, M., Fayolle, A., van Gelderen, M., Riot, E., Refai, D., Higgins, D., Haloub, R., 

Salusse, M.A.Y., Lamy, E., Verzat, C., Cavarretta, F. (2021). Entrepreneurship 

education at the crossroads: Challenging taken-for-granted assumptions and 

opening new perspectives. Journal of Management Inquiry (in press). DOI: 

10.1177/10564926211042222 journals.sagepub.com/home/tia. 

11. Ibouder, W., Fayolle, A., Louitri, A. (2021). Exploring the next generation 
socialisation to entrepreneurship in family businesses: insights from the 
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Morrocan community. Journal of Enterprising Communities People and Place in 
the Global Economy. DOI 10.1108/JEC-03-2021-0032, vol.16 (6), 988-1013.  

12. Lamine, W., Jack, S., Anderson, A., Fayolle, A. (2021). Entrepreneurial Space and 

the Freedom for Entrepreneurship: Institutional Settings, Policy and Action in the 

Space Industry. Strategic Entrepreneurship Journal, 15(2), 309-340. 

13. Hlady-Rispal, M., Fayolle, A., Gartner, W. (2021). In Search of Creative Qualitative 

Methods to Capture Current Entrepreneurship Research Challenges. Journal of 

Small Business Management. 59(5), 887-912. 

14. Lamine, W., Mian, S., Fayolle, A., Linton, J. (2021). Educating Scientists and 

Engineers for Technology Entrepreneurship in the Emerging Digital Era. 

Technological Forecasting and Social Change. 164. 

Doi:10.1016/j.techfore.2020.120552. 

15. Fayolle, A., Lamine, W., Mian, S., Phan, P. (2020), Effective models of science, 

technology and engineering entrepreneurship education: current and future 

research. Journal of Technolology Transfer. https://doi.org/10.1007/s10961-020-

09789-3 

16. Laffineur C., Dubard Barbosa S., Fayolle A., Montmartin B. (2019), “The 

unshackled entrepreneur: Occupational determinants of entrepreneurial 

effort », Journal of Business Venturing, 35(5); https://doi: 

10.1016/j.jbusvent.2019.105983 

17. Linan F., Paul J., Fayolle A. (2020), “SMEs and entrepreneurship in the era of 

globalization: Advances and theoretical approaches”, Small Business Economics, 

55(3), 695-703. https://doi.org/10.1007/s1187-019-00180-7 

18. Dubard Barbosa S., Fayolle A., Smith B. (2019), “Biased and overconfident, 

unbiased but going for it: How framing and anchoring affect the decision to start 

a new venture”, Journal of Business Venturing, 34, 528-557. 

19. Klofsten M., Fayolle A., Guerrero M., Mian S., Urbano D., Wright M. (2019), “The 

entrepreneurial university as driver for economic growth and social change – Key 

strategic challenges”, Technological Forecasting and Social change, 141, 149-

158. https://doi.org/10.1016/j.techfore.2018.12.004 

 

20. Yousafzai S., Fayolle A., Saeed S., Henry C., Lindgreen A. (2018), « The contextual 

embeddedness of women’s entrepreneurship: towards a more informed 

research agenda », Entrepreneurship and Regional Development, 31(3-4), 

pp.167-177. 

21. JANSSEN F., FAYOLLE A., WILLAUME A. (2018), “Researching bricolage in social 

entrepreneurship”, Entrepreneurship and Regional Development, 30(3-4), pp. 

450-470. 

22. FAROOQ M.S., SALAM M., FAYOLLE A., JAAFAR N., AYUPP K. (2018) « Impact of 

service quality on customer satisfaction in Malaysia airlines: A PLS-SEM 

approach », Journal of Air Transport Management, 67, pp. 160-180.  
23. LAMINE W., FAYOLLE A., JACK S., BYRNE J. (2019), « The role of materially 

heterogeneous entities in the entrepreneurial network », Industrial Marketing 

Management,80,pp.99-114. https://doi.org/10.1016/j.indmarman.2017.12.004 

https://doi.org/10.1016/j.indmarman.2017.12.004#_blank
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24. DELANOE S., FAYOLLE A. (2019), “Crossing the entrepreneurial Rubicon: A 

longitudinal investigation”, Journal of Small Business Management, 57(3), pp. 

1044-1065. https://doi.org/10.1111/jsbm.12419 

25. TOUTAIN O., FAYOLLE A., PITTAWAY L., POLITIS D. (2017), “Role and impact of 

the environment on entrepreneurial learning”, Entrepreneurship and Regional 

Development, 29 (9-10), pp. 869-888. 

26. BETTINELLI C., SCIASCIA S., RANDERSON K., FAYOLLE A. (2017), “Researching 

Entrepreneurship in Family Firms”, Journal of Small Business Management, 55(4), 

pp. 506-529. 

27. LAFFINEUR C., BARBOSA S., FAYOLLE A., NZIALI E. (2017), “Active labor market 

program’s effects on entrepreneurship and unemployment”, Small Business 

Economics, 49(4), pp.889-918. 

28. NABI G., LINAN F., FAYOLLE A., KRUEGER N., WEMSLEY A. (2017), “The impact of 

entrepreneurship education in higher education: A systematic review and 

research agenda”, Academy of Management Learning and Education, 16(2), pp. 

1-23. 

29. FERREIRA J.J., FAYOLLE A., FERNANDES C., RAPOSO M. (2017), “Effects of 
Schumpeterian and Kirznerian entrepreneurship on economic growth: panel 
data evidence”, Entrepreneurship and Regional Development, 29(1-2), pp.27-50. 

30. M’CHIRGUI Z., LAMINE W., MIAN S., FAYOLLE A. (2018), “University technology 
commercialization through new venture projects: an assessment of the French 
regional incubator program”, Journal of Technology Transfer, 43(5), pp.1142-
1160 

31. LAMINE W., MIAN S., FAYOLLE A., WRIGHT M., KLOFSTEN M., ETZKOWITZ H. 
(2018), “Technology business incubation mechanisms and sustainable regional 
development”, Journal of Technology Transfer, 43(5), pp.1121-1141 

32. FAROOQ M.S., SALAM M., JAAFAR N., FAYOLLE A., AYUUP K., RADOVIC-
MARKOVIC M., SAJID A. (2017), “Acceptance and use of lecture capture system 
(LCS) in executive business studies: extending UTAUT2”, Interactive Technology 
and Smart Education, Forthcoming. 

33. FAYOLLE A., VERZAT C., WAPSHOTT R. (2016), “In quest of legitimacy: the 
theoretical and methodological foundations of entrepreneurship education 
research”, International Small Business Journal, 34(7), pp. 895-904. 

34. FAYOLLE A., LANDSTROM H., GARTNER W.B., BERGLUND K. (2016), “The 
institutionalization of entrepreneurship”, Entrepreneurship & Regional 
Development, 28(7-8), pp. 477-486. 

35. GUERRERO M., URBANO D., FAYOLLE A., KLOFSTEN M., MIAN S. (2016), 

“Entrepreneurial Universities: emerging models in the new social and economic 

landscape”, Small Business Economics, 47(3), pp. 551-563. 

36. KOKASH R., FAYOLLE A., GUEDRI Z. (2016), “The effects of corporate 

entrepreneurship and organizational knowledge creation on firm second-order 

competences: exploratory evidence from knowledge-intensive sectors”, 

International Business Research, 9(8) 

37. ADAM A.F., FAYOLLE A. (2016), “Can implementation intention help to bridge the 

intention-behaviour gap in the entrepreneurial process? An experimental 

https://doi.org/10.1111/jsbm.12419
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approach”, The International Journal of Entrepreneurship and Innovation, 17(2), 

80-88. 

38. BYRNE J., DELMAR F., FAYOLLE A., LAMINE W. (2016), “Training corporate 

entrepreneurs: An action learning approach”, Small Business Economics, 47(2), 

479-506. 

39. MIAN S., LAMINE W., FAYOLLE A. (2016), “Technology Business Incubation: An 

overview of the state of knowledge”, Technovation, 50-51, 1-12  

40. RANDERSON K., DOSSENA G., FAYOLLE A. (2016), “The future of family 

businesses: Family entrepreneurship”, Futures, 75(1), pp.36-43. 

41. RANDERSON K., DEGEORGE J.M., FAYOLLE A. (2016), “Entrepreneurial 

opportunities: how do cognitive styles and logics of action fit in?”, International 

Journal of Entrepreneurship and Small Business, 27(1), pp. 19-39. 

42. GUERRERO M., URBANO D., FAYOLLE A. (2016), « Entrepreneurial Activity and 

Regional Competitiveness: Evidence from European Entrepreneurial 

Universities », Journal of Technology Transfer, 41(1), 105-131. 
43. KLAPPER R.G., FEATHER D., REFAI D., THOMPSON J., FAYOLLE A. (2015), 

“Innovative pedagogy in entrepreneurship – Introduction”, Industry & Higher 

Education, 29(5), pp.321-325. 

44. LAMINE W., JACK S., FAYOLLE A., CHABAUD D. (2015), “One step beyond ? 

Towards a process view of social networks in entrepreneurship », 

Entrepreneurship and Regional Development, 27 (7-8), pp. 413-429. 

45. RANDERSON K., BETTINELLI C., FAYOLLE A., ANDERSON A. (2015), “Family 
entrepreneurship as a field of research: Exploring its contours and contents”, 
Journal of Family Business Strategy, 6, pp.143-154. 

46. HENRY C., FOSS L., FAYOLLE A., WALKER E., DUFFY E. (2015), “Entrepreneurial 
Leadership and Gender: Exploring Theory and Practice in Global Contexts”, 
Journal of Small Business Management 53(3), pp. 581-586. 

47. ADAM A.F., FAYOLLE A. (2015), “Bridging the entrepreneurial intention – 
behavior gap: the role of commitment and implementation intention”, 
International Journal of Entrepreneurship and Small Business 25(1), pp. 36-54. 

48. FAYOLLE A., GAILLY B. (2015), “The Impact of Entrepreneurship Education on 
Entrepreneurial Attitudes and Intention: Hysteresis and Persistence”, Journal of 
Small Business Management 53(1), pp. 75-93. 

49. LINAN F., FAYOLLE A. (2015), « A systematic literature review on entrepreneurial 

intentions: citation, thematic analysis, and research agenda », International 

Entrepreneurship and Management Journal, (Forthcoming – DOI 

10.1007/s11365-015-0356-5). 

50. BETTINELLI C., FAYOLLE A., RANDERSON K. (2014), « Family entrepreneurship: A 

developing field », Foundations and Trends in Entrepreneurship, 10(3), pp. 161-

236. 

51. FAYOLLE A. (2014). « The case of Remi », Journal Advances in Higher Education, 

6(1), pp.13-20 

52. LAMINE W., MIAN S.A., FAYOLLE A.  (2014),"How do social skills enable nascent 
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entrepreneurs to enact perseverance strategies in the face of challenges? A 

comparative case study of success and failure”, International Journal of 

Entrepreneurial Behaviour & Research, 20 (6), pp. 517-541. 

53. KARATAS-OZKAN M., ANDERSON A.R., FAYOLLE A., HOWELLS J., CONDOR R. 
(2014). “Understanding Entrepreneurship: Challenging Dominant Perspectives 
and Theorizing Entrepreneurship Through New Postpositivist Epistemologies”, 
Journal of Small Business Management 52(4), pp. 589-593. 

54. TOUNES A., LASSAS-CLERC N., FAYOLLE A. (2014). « Perceived entrepreneurial 
competences tested by business plan pedagogies », International Journal of 
Entrepreneurship and Small Business. 21(4), pp. 541-557. 

55. FAYOLLE A., LINAN F., MORIANO J.A. (2014). « Beyond entrepreneurial 
intentions: values and motivations in entrepreneurship ». International 
Entrepreneurship and Management Journal 10(4), pp. 679-689. 

56. FAYOLLE A., LINAN F. (2014). The future of research on entrepreneurial 
intentions. Journal of Business Research 67(5), 663-666. 

57. FAYOLLE A., TOUTAIN O. (2013), “Four Educational Principles to Rethink Ethically 
Entrepreneurship Education”, Revista de Economia Mundial, 35, pp. 21-45. 

58. ZAHRA S.A., RANDERSON K., FAYOLLE A. (2013), “Corporate Entrepreneurship: 
Where are we? Where can we go from here?” M@n@gement 16(4), pp. 357-360 

59. ZAHRA S.A., RANDERSON K., FAYOLLE A. (2013), “The Evolution and Contributions 
of Corporate Entrepreneurship Research”, M@n@gement, 16(4), 362-380. 

60. FAYOLLE A. (2013),“Personal views on the future of entrepreneurship 
education”, Entrepreneurship and Regional Development, 25(7-8), pp. 692-701. 

61. FAYOLLE A. (2012), “(De)Mobilizing the entrepreneurship discourse: Exploring 
entrepreneurial thinking and action, F. Bill, B. Bjerke, A.W. Johansson (Eds.), 
Edward Elgar Publishing, Cheltenham, UK, (2010) 250 pp.”, Scandinavian Journal 
of Management, 28(3), pp. 268-270. 

62. MIAN S., FAYOLLE A., LAMINE W. (2012), Building sustainable regional platforms 
for incubating science and technology businesses: evidence from US and French 
science and technology parks, International Journal of Entrepreneurship and 
Innovation, 13 (4), pp. 235-247.  

63. FAYOLLE A., DOSSENA G., BETTINELLI C., RANDERSON K. (2012), 
Entrepreneurship and Small Business Research: A Step Forward – Editorial », 
International Journal of Entrepreneurship and Small Business, 17(2), pp.155-159. 

64. FAYOLLE A., GAILLY B. (2012), “From craft to science: Teaching models and 
learning processes in entrepreneurship education”, IEEE Engineering 
Management Review, 40(2), pp. 95-115. 

65. JANCZAK S., BARES F., FAYOLLE A. (2012), « Can business assistance systems 
perform their task? », International Journal of Entrepreneurship and Innovation, 
Vol.13, n°1, pp. 57-68. 

66. FAYOLLE, A. (2011), “Necessity Entrepreneurship and Job Insecurity: The Hidden 
Face of Entrepreneurship”, International Journal of E-Entrepreneurship and 
Innovation, 2(3), 1-10. 

67. KICKUL J., GRIFFITHS M., KLANDT H., FAYOLLE A. (2011), “Introduction to the 
special issue: From concepts to intentions: the primary challenges in 
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entrepreneurship education”, International Journal of Entrepreneurship and 
Small Business, vol.13, n°1, p.1-7. 

68. FAYOLLE, A. (2011), “Entrepreneurship and Small Business Research in French-
Speaking Countries: An Introduction (Guest Editorial)”, Journal of Small Business 
and Enterprise Development, vol.18, n°2, p.189-193. 

69. DEGEORGE, J.M., FAYOLLE, A. (2011), “The Entrepreneurial Process Trigger: A 
Modelling Attempt in the French Context”, Journal of Small Business and 
Enterprise Development, vol. 18, n°2, p.251-277.  

70. OMRANE A., FAYOLLE A. (2011). “Entrepreneurial competencies and 
entrepreneurial process: a dynamic approach”, International Journal of Business 
and Globalisation, vol.6, n°2, P.136-153. 

71. FAYOLLE A., BASSO, O., BOUCHARD V., (2010) “Three Levels of Culture and Firms’ 

Entrepreneurial Orientation: A Research Agenda”, Entrepreneurship and 

Regional Development, vol.22, n°7, p.707-730. 

72. FAYOLLE A., BASSO. O., (2010) “Entrepreneurial spirit and corporate 
entrepreneurship in large companies”, International Journal of Entrepreneurship 
and Small Business, vol.10, n°3, p.307-323. 

73. FAYOLLE, A., BASSO, O., BOUCHARD, V., (2010), “Entrepreneurial orientation: 

Fifteen years in the making of a concept”, International Journal of 

Entrepreneurship and Innovation, vol.10, n°4, p.313-321. 

74. FAYOLLE, A., BASSO, O., BOUCHARD, V., (2010), “Corporate Entrepreneurship: 

Challenges and New Perspectives”, International Journal of Entrepreneurship and 

Innovation, vol.10, n°4, p.253-256. 

75. FAYOLLE A., (2009), “Entrepreneurship education at a crossroads: Towards a 

more mature teaching field”, Journal of Enterprising Culture, vol.16, n°4, p. 325-

337. 

76. CABROL M., FAVRE-BONTE V., FAYOLLE A., (2009), “The influence of the 

entrepreneur’s network on the internationalization of young French firms”, 

International Journal of Entrepreneurship and Innovation, Vol. 10, n°3, pp. 213-

221. 

77. BYRNE J., FAYOLLE A., (2009), “Corporate entrepreneurship training evaluation: 

A model and a new research perspective”, Industry & Higher Education, Vol. 23, 

n°3, pp. 163-174. 

78. FATTOUM S., FAYOLLE A., (2009), “Generational Succession: Examples from 

Tunisian Family Firms”, Journal of Enterprising Culture, Vol.17, n°2, pp.127-145. 

79. VERZAT C., BYRNE J., FAYOLLE A., (2009) “Tangling with Spaghetti: Pedagogical 

Lessons from Games”, Academy of Management Learning & Education, vol. 8, 

n°3, p. 356-369. 

80. DEGEORGE J.M., FAYOLLE A., (2008), “Is Entrepreneurial Intention Stable 

Through Time? Insights from a Sample of French Students”, International Journal 

of Entrepreneurship and Small Business, vol.5, n°1, p.7-27. 

81. FAYOLLE A., BASSO O., LEGRAIN T., (2008), “Corporate Culture and Values: 

Genesis and Sources of L’Oréal’s Entrepreneurial Orientation”, Journal of Small 

Business and Entrepreneurship, vol.21, n°2, p. 215-230. 
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82. FAYOLLE A., (2008), “Three types of learning processes in entrepreneurship 

education”, International Journal of Business and Globalisation, vol.2, n°2, p.198-

207. 

83. FAYOLLE A., GAILLY B., (2008), “From craft to science: teaching models and 

learning processes in entrepreneurship education”, Journal of European 

Industrial Training, vol.32, n°6 and 7, p.569-593. 

84. BOISSIN J.P., CASTAGNOS J.C., FAYOLLE A., (2007), “Family Business and Social 

Responsability of the Managing Director: A French Case Study”, International 

Journal of Entrepreneurship and Small Business, vol.4, n°4, p. 489-499. 

85. DUBARD BARBOSA S., FAYOLLE A., (2007), “Where is the risk? Availability, 

anchoring, and framing effects on entrepreneurial risk taking”, in Andrew 

Zacharakis et al. (Eds.) Frontiers of Entrepreneurship Research 2007, Babson 

(MA), Arthur M. Blank Center for Entrepreneurship, p. 223-237.  

86. GROEN A., ULIJN J.M., FAYOLLE A., (2006), “Teaching Diversity in Technology 

Entrepreneurship: Some Experiences from the Netherlands and France”, 

International Journal of Entrepreneurship and Small Business, Vol.3, n°5, p.517-

537. 

87. FAYOLLE A., GAILLY B., LASSAS-CLERC N., (2006), “Effect and Counter-effect of 

Entrepreneurship Education and Social Context on Student’s Intentions”, 

Estudios de Economica Applicada, vol.24, p.509-523. 

88. FAYOLLE A., GAILLY B., LASSAS-CLERC N., (2006), “Assessing the Impact of 

Entrepreneurship Education Programmes: A New Methodology”, Journal of 

European Industrial Training, vol. 30, n°9, p.701-720. 

89. FAYOLLE A., (2005), “Evaluation of entrepreneurship education: behaviour 

performing or intention increasing”, International Journal of Entrepreneurship 

and Small Business, Vol. 2, n°1, p.89-98. 

90. FAYOLLE A., KYRO P., ULIJN J.M., (2005), “A special Issue Exploring Some Aspects 

of the European Research in Entrepreneurship: New Ways for Action, Research 

and Education”, Journal of Enterprising Culture, Vol.13, N°1, 1-6. 

91. ALOULOU W., FAYOLLE A., (2005), “A Conceptual Approach of Entrepreneurial 

Orientation Within Small Business Context”, Journal of Enterprising Culture, 

Vol.13, N°1, 21-45.  

92. FAYOLLE A., (2002), “Insights to Research on the Entrepreneurial Process from a 

Study on Perceptions of Entrepreneurship and Entrepreneurs”, Journal of 

Enterprising Culture, vol. 10, n°4, p.257-285. 

93. FAYOLLE A., (2000), “Exploratory Study to Assess the Effects of Entrepreneurship 

Programs on Student Entrepreneurial Behaviours”, Journal of Enterprising 

Culture, vol.8, n°2, p. 169-184. 

 

94. Articles in French language refereed journals  
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95. Fayolle A., Gabay-Mariani L., Le Pontois S. (2022). L’entrepreneuriat étudiant : 

regards croisés sur les thèses primées en 2021. Entreprendre & Innover, n°51, 

pp.84-96. 

96. Fayolle A. (2022). Construire, déconstruire, reconstruire un outil de gestion dans 

une approche pédagogique freirienne. Entreprendre & Innover, n°51, pp.29-42. 

97. Fayolle A., Verzat C. (2021). Education entrepreneuriale : Quels défis pour 
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psychosociales de l’engagement : une approche exploratoire”, Revue Gestion 
2000, n°4/07 (Juillet-Août), p.95-112. 

179.FAYOLLE A., CUZIN R., (2006), “Quel appui à la création d’entreprise?, 
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